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Presentation Outline

ÅThe Australian Olive Industry

ÅParallels and Differences with Truffles

ÅIndustry Organisation ςHistory and Evolution

ÅLessons ςwhy have an industry organisation 
for quality and marketing?

ÅOlive Industry Strategic Plan
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Main Olive Oil Zones 2009

Tasmanian 
olive oil!

Where?
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AustralianOliveOil Production2000-2009
Metric Tonnesper Year

2010 projected oil ς18000 tonnes ςonly about 0.6% of 
global production but nearly all EVOO. About 2000+ 
tonnes table olives



The Australian olive industry - 2009

Å2500 plus producers
Å40 or so make 85+% of products
ÅCurrent olive oil potential production about 25,000 ς

30,000 tonnesςin say 2015
ÅAbout 25%+ exported
ÅAnnual consumption in Australia about 40-45,000 

tonnes olive oil and about 18,000 tonnes of olives and 
rising
Å!ǳǎǘǊŀƭƛŀΩǎ ǎƳŀƭƭ ǇŜǊŎŜƴǘŀƎŜǎ ƻŦ Ǝƭƻōŀƭ ǇǊƻŘǳŎǘƛƻƴ ŀǊŜ 

much more significant in consideration of the 
production of high quality products



Olive oil consumption driving demand



Olive oil consumption driving demand



Source IOOC

Market Trend is to High Quality ςAustralia 
produces nearly all Extra Virgin Olive Oil (and 
crisp table olives)



World Olive Industry

Sources: International Olive Council, Modern Olives, EC Report on Olive Oil.

Courtesy Ravetti, Modern Olives


